                                                                                                                                                  Appendix No. 1.5 to the Resolution No. 7/2023 
                                                                                                                                                      of the Rector of the University of Rzeszów

SYLLABUS
REGARDING THE QUALIFICATION CYCLE FROM  2026 TO 2029
ACADEMIC YEAR 2026/2027

1. Basic Course/Module Information 
	Course/Module title
	Public relations

	Course/Module code *
	

	Faculty (name of the unit offering the field of study)
	Faculty of Social Sciences

	Name of the unit running the course
	Institute of Political and Security Sciences

	Field of study
	Political science

	Qualification level 
	BA, MA

	Profile
	Academical

	Study mode
	Stationary 

	Year and semester of studies
	[bookmark: _GoBack]2026/2027 winter semester

	Course type
	Obligatory

	Language of instruction
	English

	Coordinator
	Dr hab. Paweł Kuca, prof. UR

	Course instructor
	Dr  hab. Paweł Kuca, prof. UR



* - as agreed at the faculty


1.1.Learning format – number of hours and ECTS credits 

	
Semester
(n0.)
	Lectures
	Classes
	
Laboratories

	Seminars
	Practical classes
	Internships
	others
	ECTS credits 

	
	
	10
	
	
	
	
	
	4




1.2. Course delivery methods
- conducted in a traditional way


1.3. Course/Module assessment (exam, pass with a grade, pass without a grade) 
Pass with a grade.	

2. Prerequisites 
	None.




3. Objectives, Learning Outcomes, Course Content, and Instructional Methods

3.1. Course/Module objectives
	O1
	Introduction to the basic concepts and techniques of PR activities and their practical applications.


	O2
	To help students understand the sphere of PR activities and facilitate their involvement in professional work.






3.2. Course/Module Learning Outcomes  (to be completed by the coordinator)


	Learning Outcome
	The description of the learning outcome 
defined for the course/module
	Relation to the degree programme outcomes

	LO_01
	Understands the place of PR messages in communication processes. Knows basic PR techniques.
	

	LO_02
	Is able to analyze the content of media messages. 
	

	LO_03
	Is prepared to conduct public relations activities in accordance with professional ethic. 
	



3.3. Course content  (to be completed by the coordinator)
A. Classes

	Content outline 

	Introduction and definitions of public relations.

	Internal and external PR activities.

	Media relations.

	Crisis situations.                                                    

	Legal regulations and PR ethics.

	Sponsorship, lobbying. 

	CSR - corporate social responsibility.



3.4. Methods of Instruction

Classes: text analysis and discussion, group work (problem solving, case study).


4. Assessment techniques and criteria
Observation during exercises, presentation (case study), final colloquium.
 
4.1 Methods of evaluating learning outcomes 


	Learning outcome

	Methods of assessment of learning outcomes (e.g. test, oral exam, written exam, project, report, observation during classes)
	Learning format (lectures, classes,…)

	LO-01
	Observation during exercises, presentation, final oral colloquium.
	Classes

	LO-o2
	Observation during exercises, presentation, final oral colloquium.
	Classes

	LO-o3
	Observation during exercises, presentation, final oral colloquium.
	Classes




4.2 Course assessment criteria 

	The final grade consists of three components: 
1/3 - Participation during classes, 
1/3 - Presentation grade, 
1/3 - Grade from the final oral colloquium
a passing grade must be achieved in all three components.




5. Total student workload needed to achieve the intended learning outcomes 
– number of hours and ECTS credits 


	Activity
	Number of hours

	Course hours
	10

	Other contact hours involving the teacher (consultation hours, examinations)
	10

	Non-contact hours - student's own work (preparation for classes or examinations, projects, etc.)
	80

	Total number of hours
	100

	Total number of ECTS credits
	4


* One ECTS point corresponds to 25-30 hours of total student workload


6. Internships related to the course/module

	Number of hours

	

	Internship regulations and procedures
	



7. Instructional materials

	Compulsory literature:

J. Teruggi Page, L. J. Parnel, Introduction to public relations, Thousand Oaks 2024.


	
Complementary literature: 

J. E. Grunig (ed.), Excellence in public relations and communication management, New York 2013.
J. Johnston, M. Sheehan (ed.), Theory and practice public relations, New York 2020.





Approved by the Head of the Department or an authorised person
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