
SYLLABUS
REGARDING THE QUALIFICATION CYCLE FROM 2023TO 2026

1. Basic Course/Module Information 
	Course/Module title
	Introduction to Media Pedagogy

	Course/Module code *
	

	Faculty (name of the unit offering the field of study)
	Faculty of Pedagogy and Philosophy

	Name of the unit running the course
	Institute of Education (Pedagogy)

	Field of study
	Education, Methodology

	Qualification level 
	BA,  MA, PhD

	Profile
	

	Study mode
	Full-  time

	Year and semester of studies
	2026/27 summer semester

	Course type
	Classes

	Language of instruction
	English

	Coordinator
	Marlena Bieda PhD

	Course instructor
	Marlena Bieda, PhD



* - as agreed at the faculty


1.1.Learning format – number of hours and ECTS credits 

	Semester
(n0.)
	Lectures
	Classes
	Colloquia
	Lab classes

	Seminars
	Practical classes
	Internships
	others
	ECTS credits 

	2
	
	10
	
	
	
	
	
	
	2




1.2. Course delivery methods
- conducted in a traditional way,
- involving distance education methods and techniques

1.3. Course/Module assessment (exam, pass with a grade, pass without a grade) 

Pass with a grade

2. Prerequisites 
	English language proficiency at minimum B2 level
Introductory knowledge of pedagogy and educational theory
Basic academic reading and writing skills




3. Objectives, Learning Outcomes, Course Content, and Instructional Methods

3.1. Course/Module objectives
	O1
O2
O3
	Develop students’ understanding of the role of media in contemporary education and society.

	
	Strengthen students’ ability to critically analyze media messages and their psychological influence.

	
	Prepare future educators to use media responsibly and to support learners in developing healthy media habits.




3.2. Course/Module Learning Outcomes  (to be completed by the coordinator)


	Learning Outcome
	The description of the learning outcome 
defined for the course/module
	Relation to the degree programme outcomes

	LO_01 – LO_05

	Understand the theoretical foundations of media pedagogy.
Students will gain knowledge of the main concepts and theoretical perspectives related to media education, media literacy, and the role of media in shaping knowledge, attitudes, and behaviors in contemporary societies.
	

	
	Analyze psychological mechanisms underlying media influence.
Students will explore selected elements of media psychology, including attention, persuasion, emotional engagement, and cognitive overload. They will understand how media content affects perception, decision-making, and behavior.
	

	
	Recognize problematic patterns of media use and media addiction.
Students will learn methods of identifying symptoms of excessive media use and potential addiction to digital media. They will analyze behavioral indicators and diagnostic approaches used in educational and psychological contexts.
	

	
	Critically interpret media content and advertising messages.
Students will develop the ability to analyze media texts, including advertisements and social media messages. They will identify persuasive strategies, stereotypes, hidden messages, and emotional manipulation.
	

	
	Develop strategies for healthy and responsible media use.
Students will learn practical approaches to managing information overload and digital overstimulation. They will explore pedagogical strategies that help learners develop balanced and conscious media habits.
	



3.3. Course content  (to be completed by the coordinator)

Classes
	1.
	Introduction to Media Pedagogy
Definitions and theoretical foundations
The role of media in education and socialization

	2.
	2. Media Psychology and Media Influence
Psychological mechanisms of media impact
Attention, emotions, and persuasion in media communication

	3.
	3. Information Overload and Digital Overstimulation
Cognitive overload in the digital environment
Strategies for coping with excessive media stimulation

	4.

	Media Use and Media Addiction
Characteristics of problematic media use
Behavioral indicators of digital addiction

	5.
	Methods for Recognizing Media Dependency
Educational and psychological approaches to diagnosing excessive media use
Observation and self-assessment tools

	6.
	Advertising and Persuasion Techniques
Structure and goals of advertising messages
Emotional and cognitive strategies used in marketing

	7.
	Critical Analysis of Advertising
Analysis of visual and narrative elements in advertising
Identification of stereotypes and manipulation techniques

	8.
	Media Literacy and Critical Media Reception
Developing critical thinking about media messages
Evaluating credibility and reliability of media sources

	9.
	Educational Strategies in Media Pedagogy
Teaching responsible media use
Promoting digital well-being in educational contexts

	10.
	Case Studies and Reflective Discussion
Analysis of selected media campaigns
Reflection on personal media use



3.4. Methods of Instruction
Guided analysis of media texts
Seminar discussion
Case study analysis
Group work
Practical media analysis exercises
Reflective practice


4. Assessment techniques and criteria 
Methods of Assessment
Active participation in class discussions
Media analysis assignment (e.g., advertisement analysis)
Short presentation or reflective task
Assessment Criteria
Ability to critically analyze media content
Understanding of psychological mechanisms of media influence
Application of theoretical concepts to practical examples
Clarity of argumentation and academic language proficiency


4.1 Methods of evaluating learning outcomes 


	Learning outcome

	Methods of assessment of learning outcomes (e.g. test, oral exam, written exam, project, report, observation during classes)
	Learning format (lectures, classes,…)

	LO-01 - LO-o5

	Observation during classes,  oral presentation, media analysis task
	Classes




4.2 Course assessment criteria 

	Success in this course depends on attending class regularly, actively participating in discussions, and completing assigned analytical tasks.
Students will be assessed on their ability to critically interpret media content and demonstrate understanding of media pedagogy concepts.
Extra points may be awarded for particularly insightful analyses or active participation in discussions.




5. Total student workload needed to achieve the intended learning outcomes 
– number of hours and ECTS credits 


	Activity
	Number of hours

	Scheduled course contact hours
	10

	Other contact hours involving the teacher (consultation hours, examinations)
	2

	Non-contact hours - student's own work (preparation for classes or examinations, projects, etc.)
	38

	Total number of hours
	50

	Total number of ECTS credits
	2


* One ECTS point corresponds to 25-30 hours of total student workload



6. Internships related to the course/module

	Number of hours

	Not required

	Internship regulations and procedures
	Not required




7. Instructional materials

	Compulsory literature:

Perlmuṭer, D., Perlmutter, A., & Loberg, K. Brain Wash: Detox Your Mind for Clearer Thinking, Deeper Relationships, and Lasting Happiness. 

Pratkanis, A. R., & Aronson, E. (2001). Age of Propaganda: The Everyday Use and Abuse of Persuasion (Rev. ed). W.H. Freeman.
Vosoughi, S., Roy, D., & Aral, S. (2018). The spread of true and false news online. Science, 359(6380), 1146–1151. https://doi.org/10.1126/science.aap9559
Buckingham, D. Media Education: Literacy, Learning and Contemporary Culture.
Potter, W. J. Media Literacy.
Livingstone, S. Young People and New Media.


	Complementary literature: 

Kahneman, D. Thinking, Fast and Slow.
Carr, N. The Shallows: What the Internet Is Doing to Our Brains.
Goleman, D. Focus: The Hidden Driver of Excellence.
Lee, Y., & Ko, Y. (2018). Feeling lonely when not socially isolated: Social isolation moderates the association between loneliness and daily social interaction. Journal of Social and Personal Relationships, 35(10), 1340–1355. https://doi.org/10.1177/0265407517712902
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