
SYLLABUS
REGARDING THE QUALIFICATION CYCLE FROM  2023 TO 2024

1. Basic Course/Module Information 
	Course/Module title
	Behavioral economy

	Course/Module code *
	

	Faculty (name of the unit offering the field of study)
	College of Social Sciences

	Name of the unit running the course
	Institute of Economics and Finance

	Field of study
	Economics

	Qualification level 
	

	Profile
	General academic

	Study mode
	Full-time

	Year and semester of studies
	

	Course type
	Elective specialized contents group

	Language of instruction
	English

	Coordinator
	Patrycja Żegleń, PhD

	Course instructor
	Patrycja Żegleń, PhD



* - as agreed at the faculty

1.1.Learning format – number of hours and ECTS credits 

	Semester
(n0.)
	Lectures
	Classes
	Colloquia
	Lab classes

	Seminars
	Practical classes
	Internships
	others
	ECTS credits 

	
	
	30
	
	
	
	
	
	
	5



1.2. Course delivery methods
- conducted in a traditional way
- involving distance education methods and techniques

1.3. Course/Module assessment (exam, pass with a grade, pass without a grade) 
pass with a grade

2. Prerequisites 
	Basic knowledge of economics (micro- and macroeconomics)



3. Objectives, Learning Outcomes, Course Content, and Instructional Methods

3.1. Course/Module objectives
	O1
	Develop the knowledge about fundamental definitions, rules and tools of behavioral economics and confront it with mainstream economics 

	O2
	Apply the knowledge of conditions of people’s decisions and behaviors as well as manipulation methods 

	O3
	Acquire the skills to develop own knowledge about examples of using behavioral economics theory 



3.2. Course/Module Learning Outcomes  (to be completed by the coordinator)

	Learning Outcome
	The description of the learning outcome 
defined for the course/module
	Relation to the degree programme outcomes

	LO_01
	Knows and understands fundamental economic sciences definitions and terms, economics theories concepts (micro- and macroeconomics) as well as economic sciences relations with related sciences
	K_W01

	LO_02
	Knows and understands rules of market functioning and human role in creating its structures
	K_W03

	LO_03
	can analyze reasons and assess economic and social processes in terms of unpredictable conditions
	K_U04

	LO_04
	can use economic knowledge in the process of looking for optimal economic and social problems’ solutions as well as norms in the process of economic and financial analysis
	K_U06


	LO_05
	ready to fulfill social duties, co-organizing  activity in aid of social environment through preparing social and economic projects
	K_K03



3.3. Course content  (to be completed by the coordinator)
A. Classes, tutorials/seminars, colloquia, laboratories, practical classes

	Content outline 

	Introduction into behavioral economics (genesis and research areas, mainstream economics in relation to behavioral economics, experiments as research tool of economics) 

	Limited rationality of economic subjects (definition of rationality and irrationality, rationality paradoxes, availability heuristics,  emotions in decision-making process) .

	Decisions in risk and uncertainty conditions (Prospect Theory and its implications, referential points, benefits vs. losses, loss aversion, status quo effect, sunk costs effect)

	Social and moral conditions of economic behaviors (economic behaviors in conditions of social and economic inequalities, inequality aversion, altruism and egoism)

	Perception of social and economic reality (perception of products and services’ values, life quality perception, noticeable happiness factors)

	Two systems of thinking (Intuitive thinking, Rational thinking)

	Heuristics and biases (anchoring – cognitive bias, framing effect)

	Overconfidence (excessive certainty of hindsight, Intuition vs. math formula, capitalism mover)

	Choices ( shortcomings of System 1 thinking, Optimism and pessimism, Endowment effect)                                                          

	Two selves (life as a story, experienced well-being, affective forecasting)



3.4. Methods of Instruction

Problem-solving classes. Lectures supported by multimedia presentations. Moderated discussion. Group work. Case study. Fishbowl. Jigsaw Puzzles. Oxford debate. 

4. Assessment techniques and criteria 

4.1 Methods of evaluating learning outcomes 

	Learning outcome

	Methods of assessment of learning outcomes (e.g. test, oral exam, written exam, project, report, observation during classes)
	Learning format (lectures, classes,…)

	LO_01
	observation during classes, group and individual presentations
	classes

	LO_02
	observation during classes, team work, 
	Classes

	LO_03
	team work, individual work
	Classes

	LO_04
	 test, observation during classes,
	Classes

	LO_05
	observation during classes, presentations
	Classes



4.2 Course assessment criteria 

	Final credit covers assessment in three fields:
· Presentation prepared in pairs or individually – 20%
· Project realized in group (team work) – 30% of final grade,
· Active participation in classes (fishbowl, jigsaw, oxford debate) – 20 %
· Final written test – 30% of final grade.
Gathering 51% and more points allows to get the credit.



5. Total student workload needed to achieve the intended learning outcomes 
– number of hours and ECTS credits 

	Activity
	Number of hours

	Scheduled course contact hours
	30

	Other contact hours involving the teacher (consultation hours, examinations)
	20

	Non-contact hours - student's own work (preparation for classes or examinations, projects, etc.)
	50

	Total number of hours
	100

	Total number of ECTS credits
	5


* One ECTS point corresponds to 25-30 hours of total student workload

6. Internships related to the course/module

	Number of hours

	-

	Internship regulations and procedures
	-



7. Instructional materials

	Compulsory literature:
1. Kahneman, D., (2012). Thinking, fast and slow. Penguin, USA
2. Thaler, R., (2015). Misbehaving. The Making of Behavioral Economics. W.W Norton& Company, USA.
3. Cartwright, E. (2018). Behavioral Economics. Taylor & Francis, London, England.


	Complementary literature: 
1. Camerer, C.F., Loewenstein, G., Rabin, M. (eds.). (2011). Advances in Behavioral Economics. Princeton University Press, New Jersey, USA.
2. Wilkinson, N., Klaes, M. (2017). An Introduction to Behavioral Economics. Bloomsbury Publishing, London, England. 






Approved by the Head of the Department or an authorised person
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