
Study plan

Programme of study: Media, Visual and Social Communication  Level of study: first-cycle  Study profile: general academic   Mode of study: full-time

Effective from academic year 2026/2027
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1 O1 Foreign Language* 120 120 30 2 GC 30 2 GC 30 2 GC 30 2 GC, E 8 8 Linguistics

2 O2 Physical Education 60 60 30 0 GC 30 0 GC 0

3 O3 Information Technology 15 15 15 1 GC 1

4 O4 Philosophy 15 15 15 1 C 1

5 O5 Copyright and Intellectual Property** 20 20 20 1 C 1 1

6 O6 Adaptation: Theory and Practice / Polish Studies* 30 30 30 2 C 2

7 O7/O8
International Relations since 1945 /

 Political Communication Strategies*
30 30 30 2 C 2

8 P1 English for Specific Purposes 180 180 60 5 GC 60 5 GC 60 6 GC, E 16 16 Linguistics

9 P2 Introduction to Sociolinguistics** 20 20 20 3 C, E 3 3 Linguistics 3

10 P3 Introduction to Social Psychology** 20 20 20 3 C, E 3 3

11 P4 Contemporary Global Culture 20 20 20 2 C, E 2

12 P5 Global Understanding 30 30 30 3 GC 3 3 Linguistics

13 P6 Marketing Communication 30 30 30 3 GC 3

14 P7 Project Management in Media and Communication 60 60 30 3 GC 30 3 GC 6

15 P8 Public Relations 15 15 15 2 GC 2 2 Social Communication and Media Studies

16 P9 Language and Technology 30 30 30 2 GC 2 2 Linguistics

17 P10 Methods of Research 30 30 30 2 GC 2 2 Linguistics

18 P11 Academic Writing 30 30 30 2 GC 2 2 Linguistics

19 P12/P13 Gender Linguistics / Semiotics* 30 30 30 2 C 2 2 Linguistics

20 K1
Control of Communication, Censorship, Patronage 

and Propaganda in Literature and Culture 20 20 20 1 C 1 1 Linguistics

21 K2 Social Media Communication 30 30 30 3 GC 3 3 Linguistics

22 K3 Data Storytelling 15 15 15 1 GC 1 1 Linguistics

23 K4 Language of Advertising 30 30 30 2 GC 2 2 Linguistics

24 K5 Contemporary Media and Social Media Ethics  15 15 15 1 C 1

25 K6 History and Influence of Modern Art 20 20 20 1 C 1 1 Fine Arts and Art Conservation

26 K7 Design Principles 30 30 30 4 C, E 4 4 Fine Arts and Art Conservation

27 K8 AI in Media and Communication 30 30 30 2 GC 2 2 Social Communication and Media Studies

28 K9 Design Research and Design Thinking  30 30 30 3 GC 3 3 Fine Arts and Art Conservation

29 K10 Strategic Brand Management 30 30 30 3 GC 3

30 K11 Digital Workshop 75 75 30 3 GC 45 3 GC 6 6 Fine Arts and Art Conservation

31 K12 Visual Content Creation 60 60 30 3 GC 30 3 GC 6 6 Fine Arts and Art Conservation

32 K13 Typography and Layout Design  45 45 45 3 GC 3 3 Fine Arts and Art Conservation

33 K14 Audiovisual Forms of Communication 40 40 40 4 GC 4 4 Fine Arts and Art Conservation

34 K15 Communication Theory 30 30 30 4 C, E 4 4 Social Communication and Media Studies

35 K16 Persuasive Communication and Rhetoric 30 30 30 3 C, E 3 3 Social Communication and Media Studies

36 K17 Verbal and Nonverbal Communication  60 60 30 2 GC 30 4 GC, E 6 6 Social Communication and Media Studies

37 K18 Intercultural Communication  45 45 15 1 GC 30 4 GC, E 5 5 Social Communication and Media Studies

38 K19 Public Speaking 30 30 30 4 GC 4 4 Linguistics

39 K20 Research and Presentation Skills  30 30 30 5 GC 5 5 Linguistics

40 K21 Personal Branding 30 30 30 3 GC 3 3 Social Communication and Media Studies

41 KW1 Seminar* 75 75 15 3 C 30 5 C 30 6 C 14 14 Linguistics

42 KW2 Capstone Project* 75 75 15 3 C 30 5 C 30 6 C, E 14 14 Linguistics

43 KW3 Media Workshop (Press, TV, Radio, Social Media)* 60 60 60 8 GC 8 8 Social Communication and Media Studies

44 KW4/KW5 Photography / UI/UX Design* 30 30 30 3 GC 3

45 KW6/KW7 Creative Writing/Stylistics* 30 30 30 3 GC 3 3 Linguistics

46 KW8/KW9 Elements of Business Law/ Ethical AI Integration* 30 30 30 3 GC 3

47 PC Work Placement 90 90 90 4 GC 4

1900 315 1165 150 120 60 90 90 195 30 30 30 35 255 30 30 31 50 285 30 31 190 30 30 27 30 150 60 90 30 110 90 60 31 180 145 7

Students are required to take 4 hours of Health and Safety Training and E-learning Library Training. 

*elective courses

** e-learning

C - credit

GC - graded credit

E - exam

Adopted by the Faculty Council on June 11, 2026.

n
u

m
b

er
 o

f 
EC

TS
 c

re
d

it
s

EC
TS

 c
re

d
it

s 
– 

D
el

iv
er

y 
o

f 
th

e 

co
u

rs
e 

vi
a 

d
is

ta
n

ce
 le

ar
n

in
g/

   
  

e-
le

ar
n

in
g

Semester 3

Year 2

Semester 4

Year 3

Semester 5 Semester 6
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Total:

Learning format
Semester 1 Semester 2

Major Courses

 Elective Courses

General courses

Core Courses

No. Programme components
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