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INTRODUCTION

In the context of increasing global competitiorg tivalry between universities
became apparent. In the spin of competition, usities besides their educational
functions take on also research ones, which uotil were considered prime func-
tions of research centers and institutes. Withd#fenition given in the second part
of the XX century, brand of many universities started tasmessed and perceived
not only in the light of honorable ancient tradispbut also as a major characteristic
of competences of the graduates, indicative of tee¢l of demand and also indica-
tive of the world’s image (world-wide recognitionf) the professors in those univer-
sities. Therefore, the competition for the besspeative students and the students
able to pay for their education at the universig bbecome the main dilemma of
many colleges and proved positively their abildyfind the optimal and very com-
petitive niche in the global market of educatic®lices.

At the same time, assessment of the universitieuating their activity
and, foremost, international aspect of this agtjvi the main goal of the mod-
ern international social-economic studies. The anstthave chosen the same
goal in their study of global positions of economaversities, including their
European positions, whose role in the formatiothef business élite is hard to
overestimate. Based on the above, the authors $&tvep the following goals
for the research, namely:

+ defining methodological aspect of the modern foanol brand strategy in
economic education;

« validation of rating of international competitivesseamong economic universities;

» assessment of expansion models practiced by uitiveraders.

In spite of the fact, that problems in economiccadion were constantly in
the focus of many modern researches, in particelabruker, F. Fukuyami,
M. Bontis, M. Selezneva, G. Lukichova, |. Kalenyakd many others, defining
the core essence of the modern branding strateggcimomic university is yet
to remain quite a complex issue. And this was wdratmpted the authors to
start this article.
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THEORETICAL BACKGROUND OF BRANDING STRATEGY IN ECONRIC
EDUCATION

Mankind’s shift from the paradigm «Homo sociologicato «Homo
economicus» requires formation of modern approatheébe completely new
system of theoretical principles, which would file existing methodological
vacuum with a specific content.

So far as we consider, modern perception of edutati the global econ-
omy can be based on its defined modern charaatsrist education, which are
clearly identified in the modern theoretical cortsepA very interesting inter-
pretation of a new role of the education has bdtared by the follower of the
modern unorthodox political economy, Australianfpssor F. O’'Khara, who
has defined concept of circular and cumulative abiys(CCC), based upon the
concept previously defined by G. Myurdal and M. #&l. The main idea of
this concept is based upon the fact that the astteeply believe, that under
the circumstances of globalization, social aspaotsplaying an essential role
in the development. The aspects affect ethnicass;l gender and regional
dominant features of the continuing modernizatibeanomies, both of lead-
ing countries and outsiders and as the resultatideo a long term economic
transformation.

O’Khara is deeply convinced that in the modern etycihere are two domi-
nating controversial tendencies: poverty and ecanamderdevelopment on
one hand and wealth and high development on ther ¢tdind. And, therefore,
the major factors, influencing the progress, wil b
» education and employment (labor capital);

* trustworthiness and networks (social capital);

» prejudice and discrimination (asocial capital);

 habits, social and moral norms (cultural capital);

» income and wealth (financial capital);

 nutrition and peace of mind (health capit&) Xapa, 2009, p. 45].

The above said somewhat changes traditional peocsptvhich were de-
fined at some time by A. Maslow, according to whegety of life and material
values would have had determinative value. It islha disregard this concept,
however, if we assume that the underling needs wsatisfied, which is a com-
mon order of things in developed leading countréasl the society got used to
consumption of these values and is unable to ajgteca real degree of value of
the things it consumes, so the concept promotetidse supporting unorthodox

1 We deeply believe that it is quite difficult tofute differences between the concept and
theory. However, under the circumstances of pamdigcertainty any modern theory in the sense,
in which it has been declared by founders, mostyiks to be identified as a concept which needs
precise and consequent methodological study.
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theory is in the forefront. And therefore, the sbgiis able to appreciate from
different perspective the values of the first factceducation and employment,
which are altogether form of human capital.

The most popular in the 36f the XX century “Economics” tried to explain
all changes happening in the international andnatieconomy by the demand
and supply for certain types of goods and servideshe same time, education
cannot be ruled out, after all its final resulais educational product which in-
cludes the system of knowledge, skills and compmetenwhich has been accu-
mulated within a certain period of time and vestieel professional graduates
with the competences. Their skills and educatiearty indicate a certain level
achieved regarding the competitiveness rating efuhiversity and, in general,
competitiveness of the graduates. Therefore, demf@ndducation can grow,
and in the event of supply limitation due to liceigs accreditation procedures
and reduction in the state support provision tovesities and other restrictive
and regulation actions (for example, admittanceghold testing) education
becomes quite elastic, and particularly elasti¢ceirms of demand, caused by
different levels of price affordability.

Quality of the educational product, formed at ursitges, in many ways
will depend on the whole range of factors, such as:

« fast convergence of educational and training mamagé systems;
 introduction of advanced educational technologies;

» implementation of international quality standangk® inational legislation;

« further hyperlocalisation of colleges as a reduheir mergers and acquisitions;
* monitoring of study results;

» outsourcing of educational services.

Expected changes in education are closely connesitid formation of
network society, the underlying basis of whichaiszording to American professor
M. Castells, determined by relations between maturfag, experience and authori-
ties [Castells, 2004, 14]. These are the factors which, accordingi&€astells, can
lead to formation of a model called informationapitalism, which is global in its
essence and is based upon high level of diffusidaatnological innovations into
society, which inevitably leads to formation ofdnhational society, in which the
role and importance of universities will constamgfgpw, and education, regardless to
what is attributed to this term (in Canada, to dl¢hors knowledge, neighboring
fields are attributed to education, in Germany dagan education also includes
science and research institutions, in Italy, initaafdto the abovementioned, educa-
tion also includes museums and zoos, in the USBraries, summer schools, state
system of educational services) is supposed teftiam, with the lapse of time, into
a typical entrepreneurship with inherent competijtimassive advertisement, lob-
bying system in the state and international intins.

It is predictable, that all the said above willde@ formation of the global
creative class which will be able to design an ropti model for ruling the
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world, at the same time with quite an extensivksrgystem and it is not surpris-
ing, it was the USA that experienced the touchhefformation of a new intel-
lectual consolidation model first. A famous Americeesearcher R. Florida
described, in very bright colours, modern tendemicgccelerating the role and
importance of a creative layer in the American efgciwhich, in his opinion, is to
unite the creative intelligentsia, art figures, agers, administrators etc. His compu-
tations amazed the whole American society. For gl@mvhile there was no sur-
prise in the figures displaying overall creativass with the leaders being New-York
(2.7 m individuals attributed by R. Florida to diea class), Los Angeles (8.0 m),
Washington-Baltimore (1.5 m), Chicago (1.4 m), fegishowing concentration of
this class looked quite surprising showing quitéedént cities among the leaders —
San Francisco, Ousting, Boston, San Diego [Flor&@®4,p. 156-157]. There-
fore, regional allocation of creativity appearedbéoquite paradoxical.

It is needless to say that economists, managaes)tsts, professors whose
speciality is directly connected with creative ftions are also attributed to this
layer, and moreover, take direct part in the foramatof the future society
through commercialization of virtually all areashafman life.

Assessment of quality and prestige of education many ways connected
with administration system applied at the univegrsiticluding economic univer-
sity, which by its character, could become a madebrganization and imple-
mentation of the most efficient forms of regulatioh educational-economic
process in this field. Unfortunately, it happensyvearely, after all, old eco-
nomic schools in their competition with new onesnid always produce satis-
factory results. The reason for this is that tiadg have the capacity of not only
leveraging image of the college, but also the ciéyparf tarnishing it. Well
aware of this effect, American scientists from VéestWashington University
offered their model of easing university educatidrthe state control through
the development of resource reduction system (¢wagh 1).

There are several factors in the background ofabtenomous system, the
most important of which is the refusal by the unsity from the additional in-
come through the reduction of (balancing out, firegza tuition fee. Other factors
are the state financing cuts, deficit of certaiof@gssionals on the labor markets,
public expectations and public dominant moralitiory with the diversified sys-
tem of cost containment growth this can prompt twaaof new image of eco-
nomic university as a democratic educational iattih which consistently re-
duces its tuition fee, by doing so stimulating edaility of attaining the educa-
tion. Unfortunately, this graph does not show how tiniversity will explain
positive from the point of view of the potentialnsumer of educational services
changes, made in quality of the education, and tthatinternal control of the
university can replace independent monitoring (ej@ssessment.

It is natural that the market regulates the conssiemand through the tradi-
tional “price to quality” ratio, and a brand, ciegito match the requirements of this
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ratio, will bring annual satisfaction to the unsigy, and maybe only to its owners.
At the same time, according to the above mentiandabrs, the university will have
to confirm its high (or upgrade the existing) imagehe educational institution for
several ongoing years. There are three expectdidirs: research, testing, studying.
From the point of view of the student, the advaesagf being a student at
prestigious faculty are: possibility to plunge imésearch activity of the university,
high success, creativity, forming one’s own indiatl creative character, higher
level of knowledge, skills and competences (compaid other faculties and col-
leges). By the time of graduation the students lvaille been attributed to a certain
community (for example researches) or to a cetyqie of class or bureaucracy (if
speaking about state officers, the positions welblailable for specialists from spe-
cific fields of knowledge). Formed in this way dieiy of the class (under the cir-
cumstances the role of the symbol or brand wiltdrg significant) will ensure long-
term success (survival) of the university andlaiting of the graduate to a certain
community (creative) group (class) who, in the éwansuccess, can rely on the
support from his alumni. Actually, numerous gradeatssociations from universi-
ties or colleges of leading universities of the US¥estern Europe and Japan al-
ready act in this function and have taken duahbycbntent image compounds:

Initial activity Powerful Strategic choice Organizational
Internal risk resources control
(1 )

nput: choice
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» by strengthening their uniqueness as graduatesdtirylate strengthening
of standing position of the university,

» successful marketing of the university brand faxbesr own career,

* even reduction in the state financing (joint fin@gy cannot cause bank-
ruptcy of the university because of its constagtlywing popularity,

* we use cutting-edge technologies, recognized addisé in the world, for
studying,

 the university does not increase a tuition fee begeat is deeply convinced
that its mission is higher than simply striving focome.

RATINGS OF ECONOMICS UNIVERSITIESADVANTAGES
AND DISADVANTAGES

Defining the first place among universities, indhgl economic ones, has
always been a hard and contradictory matter. Tdaitional approach has been
considered as a competition for leadership betviggmnbridge and Oxford uni-
versities which goes back several hundred yeahsstory. Nevertheless, mod-
ern ratings defining the most successful univarsitire based, generally, on
complex polystructural models of comparison of &sscand creation of rele-
vant leagues. Their purpose is an annual monitarargiucted by leading west-
ern media, such as «The Times», «The Guardiansg.{\lkws» or «FT». Each
of the members has the aim of researching diffed@ettions in evaluation of
the university activity, whether it is students askion, or assessment of re-
search work, or establishing international repatatif the colleges (at least of
certain specialities taught in these colleges)aAsle, the assessment is conducted
by a range of values which at present amount to ©@dtems, with the most vital
areas of assessment quality of academic staff,détee applicants, quality of study
programs, quality of post-graduate programs &uwig, 2006, p. 53].

And still, image quality of rating appraisal hasvays been defined by
somewhat different indicators which are characteriby educational achieve-
ments of the professors lecturing at the univasitiConsidering the criteria
given, the most popular is the listing of the Nopgke-winners or winners of
Fields medal (mathematics). Another popular fattandex of scientific quota-
tion (SCIE) or its equivalent if speaking aboutiabscience (SSCI). Then the
weight ratios follow, which are dependent on acaalievements of the univer-
sity in selective areas, in particular:

» quality of education (graduates prize-winners efabove mentioned prizes);
* level of faculty;

» results of researches;

* size of the collegelTio, Yenn, 2006, p. 68].
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It should be mentioned that the aforesaid appraaahe suffering some in-
accuracies and sometimes they are even contragi€tor example, N&C index
accounts only for articles, printed in magazinesiesce» and «Nature» (con-
sidering their main specialization it is expectatblat the articles, written by the
economists, even if they are Nobel prize winnei$,net be published in these
magazines). SSCI ratio accounts for general numbarticles, attributed to the
indexes of the scientific quotation, at the sammetexcluding monographs from
this list which is, of course, not acceptable. Ehare considerable contradic-
tions in the calculation of final score which caa diescribed as attempts to ap-
ply own (national) scales of assessment, for exan@HE/Stern (Germany),
Maclean’s (Canada), Good University Guide (GreataBr), Perspektywy (Po-
land) etc. Nonetheless, the comparison of univessihay not be always objec-
tive and, what is most important, unified. Aftel, & is not always appropriate
to match advantages and disadvantages of agrariartiechnical and economic
universities, because technologies of studying el ag research activities are
quite different. Therefore, it can be predicted tigs ranking in the future will
be, most likely, based upon precise specializatdnch will allow comparison
of colleges by their attributing to a certain “tél

Somehow positive rating system of economic univiesi business schools
and university faculties is proposed by «Finandimhes» (FT), a newspaper
with numerous supplements, being one of the leaal®@ng European analyti-
cal issues.

To support “value” of the rank, FT first of all dmga economic approaches
which include provision of educational servicestiah salary of the graduates,
their employment records within first three montbifowing graduation, educa-
tional diversification (the most valuable of compats are gender, number and
specific share of foreign students), internatioreearches (level of mobility
among faculty staff and students, foreign languases! in teaching disciplines,
specific share of individuals possessing Ph.D.) mmahiber of other indicators.
The research conducted in 2009 by FT, demonstiadeiicularly commercial
positions of some colleges, specialized in traingpgcialists in economics,
business, finance, marketing etc. Among the fika feaders in the above men-
tioned field of modern education are quite famoniversities, for example LSE
(London School of Economics, established in 18#3CP Europe (School of
Management for Europe, established in 1819), HEG Ferench School of Man-
agement, 1885), and comparatively young colleg€ems (1988), which is the
example of absolutely new form of organization o$iness-education, because it
is a strategic alliance of leading business-schamadsmultinational companies.

Modern business schools are, on one hand, deledalemd on the other
hand are highly centralized, and by their structare only slightly different
from TNC. The most characteristic example of tlastfis ESCP Europe, the
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university with five campuses (Paris, Berlin, MaklrTurin) and 125 research
centers. This allows the university to successfatbynpete with other similar
institutions of the continent, to enjoy the advagetaf perfect location of the
centers (North, Central, South Europe) and, onother hand, to display high
mobility of teaching staff, researches and studemtsch, without any doubt,
positively affects each rating assigned. The Euronission allocates quite a lot
of money to maximize faculty and students mobility.

There is another economic school with unique maddturopean expan-
sion — Vlerich Leuven Gent Management School (Befyj consisting like a real
production facility, of a Director, Board, Execudgivcommittee, Management
Committee, Academical (Scientific) Board, Curriaukecoordination Commis-
sion. From the point of view of its organizatioséiucture it is a special matrix
uniting business-units (academic degree progranasiagement programs, re-
search programs), and five Competences centresddcan certain areas of
knowledge. The school is branching out intensitbhpughout Europe, includ-
ing Russia (Saint-Petersburg).

Table 1. Best business schools according to FT (TEH

Best universities Best in entrepreneurship Bestionomics
1. Mannheim Business Schodl. Imperial College Businesd. LSE
2. HEC Paris School 2. Mannheim Business School
3. LSE 2. EM Lyon Business School| 3. Stockholm School of Eco-
4. ESCP EUROPE 3. Vlerick Leuven Gent Man- nomics
5. Essec Business School agement School 4. University of Cologne
4. Kozminski University, 5. NHM
Warsaw
5. HEC Paris
Best in finance Best in general management Besbriporate strategies
1. HEC Paris 1. Cems 1. Essec Business School
2. ESCP Europe 2. Manchester Busines8. HEC Paris
3. Stockholm School of Eco- School 3. LSE
nomics 3. City University: Cass 4. Vlerick Leuven Gent Man-
4. Cems 4. HEC Montreal agement School
5. University of Cologne, Fac5. Vlerick Leuven Gent Man-5. Imperial College Business
ulty of Management agement School School
Best in consulting Best in international business estBn marketing
1. HEC Paris 1. Essec Business School |1. Mannheim Business School
2. Stockholm School of Econ2. Cems 2. Esade Business School
omy 3. Manchester Business SchooB. National Chendshi Univer-
3. ESCP EUROPE 4. Maastricht University sity
4. Cems 5. Aston Business School 4. HEC Paris
5. University of Cologne 5. Grenoble Graduate Schaqol
of Business
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New positions in economic and business educatidPoland is quite illus-
trative in the rating by FT. As follows from thebta, Kozminski University
(Warsaw) is among the first five leaders, whict2009 ranked 36 place in the
world among universities with 50 best Master degnexgrams in management.
It ranks nine place among the best European scliwmdfe economics, eight in
the field of marketing and general management and &mong those special-
ized in entrepreneurship. None of the other Polaght schools, including Eco-
nomic Faculty of Warsaw University, Krakow Econonimiversity, Jagiel-
lonowie University was on the list, despite thenturies of traditions, number
of graduates, numerous academic achievementsgipations in many interna-
tional projects and, finally, index of quotationriecognized western publicatio-
nes. It is an interesting fact, that the graduatesozminski University, along
with a Polish Master’'s Degree diploma also receiritish one — from Brad-
ford University, which is not on the list but, & $till a famous brand.

All this indicates that the assessment model hasg/roantroversies.

CONCLUSIONS

1. Under the circumstances of ever increasing gloatdin, the role of uni-
versities and economic universities in particukas started to change dramati-
cally, as educational and academic services, pedvily these universities, are
characterized by new properties, influenced by modeaching techniques,
brand value which creates, develops and commezegathe university.

2. Quality of educational product, created in univisi in modern envi-
ronment, is dependent on the fast speed convedfi@uucational and study
systems of educational management, implementatfonutiing-edge educa-
tional technologies, implementation of internatiogaality standards in na-
tional legislation, hyperlocation of colleges doetheir merger and acquisition,
monitoring of training results, outsourcing of edtional services. All the above
said defines future methodological approachesudyitg educational dynamics
in global economy.

3. The emergence of the first university ratings sdagpe nature of global
demand for educational product, produced in acem@avith the predefined by
the authors purpose of examination. Nonethelegsir gubjective nature in
many ways was caused by the technique selecting sporadic indicators
which did not reflect the specific nature of ecomomiversities.

4. The most complete and valid rating, so far, is Fatng, which united a
number of indicators based on social and economixcaches including the
starting salary of the graduates, their employmstitin first three months fol-
lowing graduation, educational diversification, éewf mobility among profes-
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sors and students, etc. This allows more precisgigoing of economic univer-
sities in qualified markets of educational services

5. For national economic universities, business-schatl respective faculties
it is very important to separate selective indicatf growth, ranking on a rating
scale of leaders and brisk expansion to the Eurasiacational services markets.
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Summary

The article deals with the essential tendenciesrazting and commercialization of educational
product in the dimension of marketing and neolibgeaelopment models. Main characteristics of edu-
cational product’'s demand and supply are identdied it is established connection with the prooéss
creating a new state educational policy duringrtemsification of the world economy globalization.

Globalna pozycja europejskich uniwersytetow

Streszczenie

W artykule przedstawione zostaly istotne tendergjerzenia i komercjalizacji produktu
edukacyjnego w wymiarze marketingu i modeli rozwog@oliberalnego. Zidentyfikowano gtowne
charakterystyki strony popytowej i paaavej produktu edukacyjnego, a t@kwskazano na jego
powiazania z procesem tworzenia nowefigavowej polityki edukacyjnej w obliczu intensyfikac
globalizacjiswiatowej gospodarki.



